Abstract. Creative industries, as the key factor of the update strategy of urban and regional, gain more attention from scholars and entrepreneurs. This paper attempts to put forward the inside and outside factors, which affect manufacturing in creative industries, in the perspective of the transformation and upgrading of manufacturing industry. On the basis of the investigation in apparel manufacturing enterprises, this study found seven factors which affect the development of creative industry, then analyze the interactive mechanism between those factors, and finally put forward suggestions to promote the development of creative industry.
Introduction
With the development of regional industry, strengthen the construction of creative industry and cultural creative industry has become the main measure to maintain industry vitality. [1] Creative industry covers the high-end areas of manufacturing, high & new technology industry and service industry, its content includes not only the creativity of product and technology, but also including strategy, marketing, management, system, mechanism, information, culture and other aspects of ideas; Includes not only the enterprise idea, but also includes management, social and service. The development of creative industries will be conducive to the traditional pillar industries develop into the value chain of high-end; and it also helps manufacturing to overcome the "intellectual capital" bottleneck. [2] Nowadays, many countries around the world develop the creative industry as an important industry. [3] In the UK, creative industry led the British economic transition from manufacturing to creative service, and it also become the second to the financial services industry; In South Korea, creative industry become an important strength to pull its economic recovery during Asian financial crisis in 1997. Obviously, originality penetrates in all aspects of the industry, and its economic benefits are reckoned.
Literature Review and Research Hypothesis
Creativity which refers to the idea from creators, planners and designers, emphasize the individual creativity. [4] And creative industry is the sum of industrial organization and production activities which take the creativity as the core mission. [5] The British government said in 1998: The creative industries are those activities which derived from individual creativity, skill and intelligence, with the development and using of intellectual property rights, can create potential wealth and employment opportunities. It is a development in the background of the globalization in consumer society. It promotes innovation, individual creativity, emphasis the role of culture and arts in economic development. Associated factors of creative industries include: Cultural and artistic creativity, associated with the traditional culture and art crafts, its dominant trend is to make creative marketization and industrialization; Digital technology creativity, related to the emerging industry, its dominant tendency is the culture of science and technology; Industrial technology design, associated with manufacturing industry, its dominant tendency is to increase the high added value, using the fusion of the second and third industry.
Based on a large number of domestic and foreign literature, this study found that the current research on creative industry is concentrated in the definition, influence factors and internal interaction of creative industries, the interaction with other industries, the practice research, etc., but the empirical research about creative industry is less. So this paper extracted seven influence factors (such as the quality of the products, the capacity of development and bargaining, the identity form buyers, the ability of technology and integration from new competitors, replacement benefits, pricing strategy and ability of existing competitors), which will promote the development of creative industry. Then, this paper put forward seven hypothesis of this study, and confirmed them.
The Empirical Research

Survey Sample
The survey samples are apparel industry managements. In order to get the firsthand data about the development of creative industry research, the questionnaire involves two parts: the first part is to survey the affect motivation of creative industries; the second part is about the basic information of respondents, contains their company, position, education background, qualifications, job category. This study adopts Liken 5 points scale in the form of design.
With the help of industry association, this research distributed questionnaires into enterprises to inquiry managements. The investigation lasted eight months, issued 360 questionnaires, surveyed 32 enterprises, and then recycled 342 questionnaires. In order to improve the validity of the questionnaire, this study purifies the questionnaire before data analysis, finally get 249 effective questionnaires; the effective questionnaire recovery rate is 72.8%.
The recovery of the questionnaire data shows that: In terms of distribution of professional qualifications, the respondents that work in apparel companies less than 6 years accounted for 40%, 6-10 years respondents accounted for 37.6%, 11 to 15 years respondents accounted for 9.2%, over 16 years respondents are 13.2%. In terms of education degree distribution, the respondents of this research generally do not have a high education level. In all of them, the common education degrees are higher vocational education (47.7%) and college (41.5%). In terms of distribution in work nature, the "production" is in the majority, accounting for 48.6% of the total number of samples; the "product planning"(7.6%) and "industrial analysis"(4.0%) are less.
Measuring
In order to ensure the reliability and validity of the questionnaire, this research reference related scales which offered by domestic and foreign scholars combine with the current situation of the creative industry, then design the research questionnaire. In order to guarantee the effectiveness of independent-variables, mediation-variables and outcome-variables, the questionnaire design experience three stages: the research scale translation, expert survey and sample verification.
Statistical Methods
After rejecting invalid questionnaire, this research used SPSS13.0 to calculate the reliability and validity, then used the factor analysis, correlation analysis to explore the potential relationship between variables, finally used the Amos17.0 to verify those hypothesizes. According to the statistical analysis, this study sums up the factor analysis about the creative enterprise competitiveness offered above (Table 1) . From the table, characteristic values of each factor are above 1. Relatively, the cumulative explain variances are 56%, 69%, 55%, 69%, 63%, 51%, 74%, suggesting that each item can explain the corresponding variable. Therefore, the questionnaire measurement scale has good validity. From hypothesis testing, we can easily get the result that seven hypothesizes were tested ( Table 2 ). It illustrates the seven factors (such as the quality of the products, the capacity of development and bargaining, the identity form buyers, the ability of technology and integration from new competitors, replacement benefits, pricing strategy and ability of existing competitors) offered above have significant effect on the development of creative enterprises. It can be seen from the correlation that products' quality, development and bargaining power, buyers' identity were influence on the development of creative enterprises more effectively.
Dynamics Analysis
Conclusion
According to the theoretical research and empirical analysis, this study proposes the following suggestions to promote the development of creative industries.
(1) Strengthen regional economic cooperation; exploit new areas of creative industries. Innovative enterprises should stress dislocation development with surrounding region, and make full use of advantage of the surrounding areas' industries' to achieve industrial upgrading; Actively cooperate with the surrounding areas' industries, make full use of the surrounding resources (such as the professional market, consumer market, supporting facilities, production technology, market conditions, production information, human resources, etc.) to improve the competitiveness of the regional creative industry and explore new areas of industry.
(2) Create a public platform for technology innovation; encourage enterprises to input technology and development. The platform will integrate regional industry resources; make up for the relative shortage of resources in the development of regional industry, and it is conducive to accelerate the ability of the industry, regional scientific and technological innovation. Through the establishment and development of public platform, government can establish the system of social public for innovative enterprises in science and technology innovation, so as to reduce the cost of enterprises, and promote the enterprise research and development activities more specialized. Finally, strengthen industry and the regional innovation ability. (3) Improve the level of industrial division of labor; construct the reasonable relations of competition and cooperation. According to the production scale, technical level and market influence factors, creative enterprise can clear its own position and development direction, actively cooperate with enterprises in the cluster, improve the level of intra-industry division of labor cooperation, create a harmonious competition environment, reduce the disorderly competition, optimize the industrial ecological environment, and enhance the competitiveness of industries. (4) Introduce and cultivate talent; encourage enterprises to independent development. According to the needs of industrial development, vigorously develop and cultivate design, technical, international trade and marketing talents by stages, and strengthen the training, use and promotion, create a relaxed environment for talents to stand out. The government should also encourage creative enterprises to independent development; improve the level of technology; research new technologies; actively protect enterprise's patents, proprietary technology, trademarks and other intellectual property rights. Enterprise should accord their own production ability and the market environment to clear their own product positioning; determine consumer groups; actively develop products, increase the degree of product differentiation between others.
(5) Strengthen the construction of marketing channels; improve the brand influence. Enterprise must intensify propaganda and promotion, improve the brand influence, attaches great importance to the construction of marketing channels, face the terminal market directly, in order to understand consumer demand.
